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The reality of ethnic identity becomes an interesting phenomenon when used in 
political communication practices, especially in democratic government systems, 
because it can be a differentiator for its users in forming a political image or 
identity. Using a qualitative research method with a case study approach, this 
research succeeded in revealing that the attributes of political communication by 
Regent Dedi Mulyadi through verbal and nonverbal messages and his political 
communication strategy were the practice of managing impressions to form a 
certain political identity. To achieve this goal, the use of social media is an 
important political communication strategy. The construction of reality with 
Sundanese ethnic symbols and attributes appears in verbal and nonverbal forms 
such as clothing styles, logo designs and cultural practices, as well as new 
attributes and idioms in Sundanese ethnic discourse. These various verbal and 
nonverbal messages gave birth to a unique impression that differentiated Regent 
Dedi Mulyadi from other political actors. The Sundanese ethnic identity in the 
political communication of Regent Dedi Mulyadi was constructed and 
manipulated for the purposes of marketing political development. 
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Introduction 
As an ethnicity, Sundanese is allegedly the forerunner of the establishment 
of civilization in Indonesia, which began with the establishment of the oldest 
kingdoms, namely the Salakanagara kingdom and the Tarumanagara kingdom 
(Saidi, 2016). In its development, Sundanese is connoted as a human or a group 
of people as urang Sunda (Sundanese people). In this sense, criteria based on 
blood relationship (genetic) and socio-culture are included. In the first criterion, a 
person can be called a Sundanese if his parents, either from his father's side or 
from his mother's or both, are Sundanese, wherever he or his parents are and 
have been raised. In the second criterion, Sundanese people are people who are 
raised in a Sundanese socio-cultural environment and in their life live and use 
Sundanese cultural norms and values. In this context, place of residence, socio-
cultural life and attitudes of the people are considered important. It is possible 
for someone whose parents or ancestors are Sundanese, not Sundanese because 
he or she does not know, appreciate and use Sundanese socio-cultural norms 
and values in his life (Rosidi, 2009).  
Sundanese culture has recently lost its adaptability, mobility, ability to 
grow and develop, and the ability to regenerate. The adaptability of Sundanese 
culture, especially in responding to the various challenges that arise, both from 
within and from outside, can be said to show a less encouraging appearance. 
Even Sundanese culture seems to have no vitality when faced with external 
challenges (Ekadjati, 1984). One thing that is not surprising is that more and 
more elements of Sundanese culture are crushed by culture from outside. For 
example, the clearest example, Sundanese, which is the language of the 
Sundanese community, seems to be used less and less by its owners, especially 
the younger Sundanese generation. Even more worrying, using Sundanese is 
sometimes identified with "backwardness" (Saepudin, Encang & Ninis A. 
Damayani, 2016). 
In the past 10 years, related to the vision of Sundanese civilization, an 
interesting phenomenon has emerged. After being submerged for a long time - 
because it seems ceremonial in nature, the campaign for Sundanese civilization 
known as "Nyunda" has returned to the surface and has even become an icon of 
development programs along with the appearance of a regional head who 
positions Sundanese ethnicity as the identity of political development in his area. 
The Sundanese ethnic identity is constructed and manipulated by the head of the 
region to become a spirit in the development program carried out in his area. 
The regional head is Regent Dedi Mulyadi, Regent of Purwakarta district, a 
regency in the province of West Java, Indonesia. 
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Since being inaugurated as regent in the first period of 2008-2013 and re-
elected in the next period of 2013-2018, Regent Dedi Mulyadi has identified 
himself as a regional leader with a Sundanese ethnic identity. On one occasion an 
initial interview with the researcher he said: “I am leading a small district in West 
Java with strong Sundanese historical roots. I am called to make Sundanese a 
development identity. I invite the whole community to behave Nyunda. I want to 
educate myself and society to follow the philosophy of life of the Sundanese 
people who are Nyunda, Nyantri, Nyakola and Nyinatria ”. 
The Regent is a political office that has the authority to determine political 
development policies in his area. In the activities of reaching these political 
development policy decisions, the political communication process becomes an 
important element. In the process of political communication, political 
communicators use a variety of symbols and attributes, including symbols and 
attributes of ethnic identity. As a political communicator, it is possible for a 
regent to manipulate, construct and use this ethnic identity according to the 
context and time to achieve the target of political interests that he wants. 
As a political actor, Regent Dedi Mulyadi is identical as an individual with a 
movement of symbolic interaction that is not eternal. The space for political 
communication activities is limited by efforts to form a certain political identity, 
in the spectrum of regional head elections to other regional head elections, in 
the spectrum of legislative elections to other legislative elections. The 
timelessness of the symbolic interaction movement, includes the use of 
Sundanese ethnic symbols and attributes in their political communication 
activities. One theory that is a variant of the symbolic interaction theory that is 
relevant to explain this phenomenon is Erving Goffman's dramaturgy theory. 
Goffman assumes that when people interact, they want to present a self-
image that others will accept. He calls it "impression management", which is a 
technique an actor uses to cultivate certain impressions in certain situations to 
achieve certain goals. To create a certain impression, a person will present 
himself with certain symbols and attributes, or certain actions, including clothing, 
residence, household furniture, gait, speaking style, and so on. When interacting 
or communicating, a person tends to organize himself to look like what he wants; 
while on the other hand other people who are communication partners do the 
same. Everyone performs performances for others, so that he becomes an actor 
who shows his appearance to make an impression on his opponents, "people are 
actors, structuring their performances to make impression on audeinces" 
(Kuswarno, 2009). 
From a dramaturgy perspective, life is like a theater, namely social 
interactions similar to performances on a stage, showing the roles played by 
actors. Using a theater metaphor, Goffman divides social life into two areas. 
First, the front region, which is a social place or event that allows individuals to 
play a formal or stylish role like an actor who is playing a role. This area is also 
called the "front stage" which is watched by the public. In this area, the theater 
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players have the opportunity to create an image for their performances whose 
scenarios have been arranged in such a way and are very different from those in 
the back area. And secondly, the back region, which is a place to prepare for 
their role in the front area, is also called the "back stage" or dressing room where 
theater players relax, prepare or practice to play their role on the front stage. 
Based on the dramaturgy perspective, a person tends to put forward an 
ideal self according to the status of his role in his routine activities. A person 
tends to hide facts and motives that do not match his image. When a politician 
interacts with other politicians or with the public, there is a management of an 
impression by the politician who is expected to grow from other people towards 
the politician, for example so that the politician is considered smart, polite, 
authoritative, integrated, "nyunda" and so on. But behind the scenes, the 
behavior of these politicians can be very different. 
To explain the self-concept in relation to the Sundanese ethnic identity 
referred to in this study, the concept of ethnic identity from Frederik Barth's 
perspective is used. Barth develops his theory in the context of ethnic identity 
which he calls situational ethnicity. Barth's perspective is a further development 
of Goffman's theory of the cultural self-concept. At the ethnic-situational limit, 
actors try to exploit cultural symbols and display certain ethnic behaviors that 
change from time to time according to certain situations, or according to 
personal or social interests (Mulyana, 2013). This situational uniqueness is 
considered important, because it is closely related to self-image and self-
esteem, both as individuals and as groups. 
Political space, of course, will not eliminate or reduce the appearance of 
ethnicity as an identity that is used as a differentiator or co-identity of a 
politician. In fact, politics is more likely to allow the presence of various 
identities for practical purposes, such as attracting public sympathy through 
political communication by relying on a variety of issues related to ethnicity. 
Politicians in this case need a strategy to use ethnic identities in accordance 
with the situation, interests and space available for the achievement of their 
political interests.  
 
Method 
Subjects or informants in this study were selected using purposive 
sampling technique based on their activities and willingness to explore and 
articulate their experiences consciously. The research subjects were Dedi 
Mulyadi (Regent of Purwakarta Regency 2 periods, 2008/2013 and 20132018), 
several bureaucrats and former bureaucrats in the Purwakarta district 
government in 2008/2018, chairmen and members of the Purwakarta Regency 
DPRD, several community leaders, community organization leaders. Islam and 
local media figures in the Purwakarta district. The object of his research is Dedi 
Mulyadi's political communication activity, which packs Sundanese ethnicity with 
the public in Purwakarta district. 
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This study uses a qualitative method with a case study approach. The use 
of qualitative methods is closely related to the unique nature of social reality and 
the world of human behavior itself, especially as the object of research is an 
individual who has his own uniqueness. The case study approach is used, 
because case studies are research that performs analysis from multiple 
perspectives (multy-perspective-analyzes). That is, researchers not only pay 
attention to the voices and perspectives of actors, but also groups of relevant 
actors and their interactions. This aspect is a salient and important point which 
characterizes the case studies. Data collection techniques are carried out 
through observation, in-depth interviews and literature study. Because the 
method used is a qualitative method, the data analysis used in this study uses 
inductive data analysis. Data analysis was carried out throughout the research, 
data were categorized and classified according to themes and models. To 
maintain the validity of the data, the researcher confirmed it by returning to the 
informants after the results of the previous interviews were classified based on 
the focus of the study. 
 
Results of Research and Discussion 
Dialectics of Sundanese Ethnic Concept Regent Dedi Mulyadi 
One important question in this research is related to the construction of 
Sundanese ethnic identity, Regent Dedi Mulyadi. From the start, the Regent Dedi 
Mulyadi constructed and manipulated Sundanese ethnic identity as the identity 
of political development in the Purwakarta district, inviting various positive and 
negative responses. The response was mainly focused on the construction of 
Sundanese ethnic identity used by Regent Dedi Mulyadi, which in many ways was 
considered contrary to the essence of Sundanese ethnic identity itself. 
In a certain capacity, this provoked a sharp and prolonged polemic which 
resulted in demonstrations of more than a month. The demonstration was 
mainly initiated by some ulama in Purwakarta district, so that the demonstration 
also involved the students. In some demonstrations it was even recorded that 
several ulama and santri from Islamic boarding schools outside Purwakarta 
district, such as from Cianjur, Karawang and Bekasi districts. The local and 
national media carried a lot of these events and some of them even made 
headlines. 
Although some local political observers thought that the demonstration 
was more political in nature, in fact many people agreed with these actions, even 
though they were not directly involved in the demonstration. The reason is that 
there is a similarity in the frequency of understanding about the object of 
discourse that is the target of demonstration, namely the symbols and attributes 
of development raised by Regent Dedi Mulyadi which are considered contrary 
not only to the essence of Islamic teachings but also to the conception of 
Sundanese itself. This is a fact that researchers got from several sources, 
especially those who were directly and indirectly involved in the demonstrations. 
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According to Budi Rahayu Tansyah (a Sundanese cultural observer, artist 
and ethnic observer), Regent Dedi Mulyadi has the concept of Sundanese politics 
that contradicts the concept of Sundanese itself. Almost the entire concept is not 
taken from the Sundanese conception reference. What exists in Purwakarta 
district is Sundanese material culture which was created by the Regent Dedi 
Mulyadi himself, by adopting cultural materials outside Sundanese, such as from 
Indian Hindu culture material and Balinese Hindu culture. Likewise with other 
resource persons, such as resource persons from Dayat Hidayat (a leader of an 
Islamic community organization in Puwakarta district), who questioned the 
reference source of Regent Dedi Mulyadi's Sundanese conception. According to 
DH sources, there are 3 (three) sources of Sundanese conception, derived from 
Sundanese Wiwitan teachings, Hinduism and Islamic teachings. According to the 
resource person who is the head of this Islamic community organization, Regent 
Dedi Mulyadi tends to take references from the teachings of "Sunda Wiwitan" 
and Hinduism compared to Islamic teachings. 
In one of the interviews with researchers related to the conception of 
Sundanese ethnic identity, Regent Dedi Mulyadi stated that there was a 
fundamental desire to create political development that was oriented towards 
change, development and modernization of regional politics towards a 
progressive political development direction, namely towards a better situation 
than on the previous. Regent Dedi firmly stated: “I lead a small district in West 
Java with strong Sundanese historical roots. I am called to make Sundanese a 
development identity. I invite the whole community to behave Nyunda. I want to 
educate myself and society so that they can follow the philosophy of life of the 
Sundanese people who are Nyunda, Nyantri, Nyakola and Nyinatria ”. 
For the purposes of providing references and literacy about the Sundanese 
concept that he constructed, Regent Dedi Mulyadi published several book titles 
discussing his thoughts on Sundanese culture and its relationship with the 
concept of development in Purwakarta district. Among them are books entitled 
“Melayani Negeri Dengan Cinta”, “Renungan Kekhalifahan Strategi Kebudayaan 
Sunda”, “Orang Sunda Juga Bisa Pesan Untuk Nonoman Sunda”, “Gagasan 
Pembangunan Purwakarta Berkarakter”, “Pembangunan Berkarakter Sebuah 
Pilihan Untuk Indonesia”, “Kang Dedi Menyapa, Kumpulan Pemikiran”, “Kang 
Dedi Menyapa, Kumpulan Pemikiran Jilid 2”, “Cing Caringcing Pageuh Kancing 
Set Saringset Pageuh Iket, Buah Pemikiran Kang Dedi Mulyadi”, “Berguru Pada 
Kearifan Siliwangi” dan “Spirit Budaya Kang Dedi”. 
The books mentioned above are generally the result of transcripts from the 
thoughts expressed by Regent Dedi Mulyadi in various lectures and speeches at 
various activities, both in official activities as Regent of Purwakarta and informal 
activities as politicians as well as cultural observers. From the research data, it is 
found that all of the lectures and speeches were delivered without holding any 
written text in his hand. These thoughts seemed to just flow out of his mind. 
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From the research data, it is found that the average duration of lectures and 
speeches by Regent Dedi Mulyadi on each occasion is more than 1 hour, which 
seems consistent and systematic in the flow of thought. 
The collection of lectures and speeches scattered in the form of videos and 
audio recordings was collected by a team and then translated into a written 
manuscript and then turned into a book with themes that converge on the big 
theme of Sundanese ethnic identity. These books become references for 
researchers to examine how the concept of Sundanese ethnic identity was 
actually constructed by Regent Dedi Mulyadi. 
If the focus of the problem is on the conception of Sundanese ethnic 
identity, then the important question is where did the Regent Dedi Mulyadi get 
the information which was then used as a reference in constructing and 
manipulating the concept. It is impossible for the social construction order to be 
born without any factors causing it. One important theory that can unravel it is 
the theory of social construction proposed by Peter L. Berger and Thomas 
Luckman. 
Berger and Luckman stated that social construction is created as a logical 
result of the dialectical process between individuals creating society and society 
creating individuals. This dialectical process occurs through a process of 
externalization, objectivation and internalization. The externalization process is 
an effort to pour out or express the human self into the world, both in mental 
and physical activities. This has become the basic nature of man, he will always 
devote himself to the place where he is. We cannot understand humans as a 
closure that is separated from the outside world. Humans try to catch 
themselves, in this process a world is produced, in other words, humans find 
themselves in a world. 
Meanwhile, the objectivation process is the result that has been achieved 
both mentally and physically from the human externalization activity. The result 
produces an objective reality which may confront the producer itself as a facticity 
that is outside and different from the human who produced it. Through this 
process of objectivation, society becomes a sui-generis reality (specific and 
unique in nature). As a result of the externalization of culture, for example, 
humans create tools for the convenience of their life or non-material culture in 
the form of language. Both these tools and language are human externalization 
activities when dealing with the world, they are the result of human activities. 
Once produced, either object or language as a product of the externalization 
becomes objective reality. In fact, he can face humans as producers of cultural 
products. Culture, which has the status of objective reality, is outside human 
consciousness, there is "there" for everyone. Objective reality is different from 
individual subjective reality and becomes an empirical reality that can be 
experienced by everyone.  
While the process of internalization is more of a re-absorption of the 
objective world into consciousness in such a way that the subjective individual is 
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influenced by the structure of the social world. The various elements of the 
world that have been objectified will be captured as symptoms of reality outside 
of one's consciousness, as well as as internal symptoms of consciousness. 
Through internalization, humans become the result of society. 
For some of the public (especially those close to him), Bupati Dedi Mulyadi 
is said to be a regent who has a strong desire to develop Sundanese culture 
which he applies to the development system in Purwakarta district, and that 
includes all matters relating to development. Because he was considered to fully 
understand Sundanese ethnic socio-linguistics, Regent Dedi Mulyadi was 
considered to fully understand how the philosophies of Sundanese tradition 
were developed in Purwakarta district. Regent Dedi Mulyadi is considered to 
understand the psychology of the people he faces. He is perceived as a figure 
possessing fluency in thought and rhetoric about Sundanese ethnic wisdom. 
Regent Dedi Mulyadi is considered a figure who has two mutually 
reinforcing characters, namely as a regent who is dressed in culture and at the 
same time as a politician. The internalization of the values that exist in him as a 
person who understands culture and at the same time as a politician influences 
his point of view when determining political policies in his region. There is a 
mutual influence process when Regent Dedi Mulyadi carries out a policy as a 
political product, but the policy is never separated from the cultural values it 
promotes. 
But in reality, Regent Dedi Mulyadi's character as a politician dominates in 
determining his political policies. If the person who dominates his character as a 
humanist, ideally before issuing and establishing policies, especially those 
associated with Sundanese symbols and attributes, of course he will do research 
first. Based on information from several resource persons, there has never been 
a single research specifically conducted to study the concept of Sundanese, 
especially those associated with the symbols and attributes it constructs. 
Dedi Mulyadi's experience in the early stages of packaging Sundanese 
ethnicity in his political communication has also influenced the form of his 
political communication to date. There was a dialectical experience with one of 
his "teachers" (the name is Asep SAS) who greatly influenced his way of thinking 
about the construction of Sundanese ethnic concepts in his political 
communication. According to one source, from the start there was a kind of 
commitment that if Dedi Mulyadi was going to use Sundanese ethnicity as his 
political outfit, then he had to "dariya" (must be serious and earnest). Not only as 
"adean hungkul" (just a political outfit). As a humanist, he must be able to get to 
the bone marrow and blood of the Sundanese ethnic group. According to the 
informants, this commitment ultimately positioned Dedi Mulyadi as a humanist, 
which in turn colored all of his policies as a regent. 
According to Suherman Saleh sources (an influential figure in Purwakarta), 
Regent Dedi Mulyadi's search for the identity of Sundanese ethnicity was not just 
born. Since serving as Deputy Regent, Regent Dedi Mulyadi has been accustomed 
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to conducting friendship to every corner of Purwakarta district to have dialogue 
with the community. It was in the midst of this gathering that Regent Dedi 
Mulyadi discovered many concepts and practices of various Sundanese local 
wisdoms, and it really attracted his interest. Since then, Regent Dedi Mulyadi has 
begun to formulate a conception of his Sundanese identity. 
One interesting fact related to the dialectic construction of Sundanese 
ethnic, Regent Dedi Mulyadi, obtained from Sesep Hasyim sources (a former 
member of the Purwakarta DPRD and also the coordinator of the "Cultural 
Safari" event team), is that his habit of doing tirakat "fasting senen-kemis", 
eating and drinking food and beverages that are far from chemicals, not smoking 
and always moving silent for a long time in place. Regent Dedi Mulyadi has 
practiced these habits until now. According to this resource person, the above 
habits helped Regent Dedi Mulyadi to better understand the essence of the 
concept of Sundanese. It is not uncommon for events that are considered 
"aheng" (extraordinary) by anyone who has followed Regent Dedi Mulyadi to 
conduct activities. 
However, according to Sesep Hasyim sources, these incidents are still 
within rational limits and can be logically measured. For example, the Regent, 
Dedi Mulyadi, was often considered to have certain mystical sciences such as 
"saefi angin" or other mystical sciences so that his steps were so light as to beat 
the wind. The group that accompanies him is often far behind him. According to 
Sesep Hasyim source, during his 15 years of interaction with Regent Dedi 
Mulyadi, Regent Dedi Mulyadi has never studied mystical sciences. Logically it 
actually made sense. The effects of frequent movement, eating and drinking 
healthy foods and drinks, not smoking and taking "fasting Monday-Thursday", 
make his body feel light in contrast to others who usually feel heavy. So 
naturally, the body movements and movements of the mind are very light. When 
walking with the Regent Dedi Mulyadi, the people accompanying him were 
always overwhelmed and left far behind. This is not because the Regent Dedi 
Mulyadi has knowledge of lightening the body or mysticism, but indeed his body 
and soul are healthy so that it becomes light when walking. 
On the other hand, in order to finalize his concept of Sundanese Regency, 
Dedi Mulyadi also frequently had dialogues with Sundanese figures and experts, 
either intentionally invited to come to Purwakarta regency or deliberately met at 
his residence. Often the presence of Sundanese figures and experts are invited to 
become resource persons for discussions or seminars on Sundanese. Noted for 
example Abah Hidayat Suryalaga (compiler of the book "Rawayan Jati"), Prof. 
Nina Lubis (Sundanese historical expert), Abah Ciptagelar (Sunda Wiwitan  
traditional leader), as well as other Sundanese figures and experts, were once 
dialogue fartners for Regent Dedi Mulyadi. On several occasions when asked 
about the most referent reference books on Sundanese teachings, Regent Dedi 
often said that Abah Hidayat Suryalaga's book entitled "Rawayan Jati" is the most 
conceptual and fundamental book.  
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Most recently, one of Dedi Mulyadi's answers to that question, was once 
brought up in a Sundanese Dialogue with the theme "Forbidden Knowledge: 
Naon Sunda Teh?" with Sundanese artist Budi Dalton, which was broadcast live 
on Youtube Channel on Sunday, August 8, 2020. Based on the data obtained by 
researchers, it seems that the Regent Dedi Mulyadi is consistent with his answer 
(Youtube address https://youtube/oVMfEbUHWac). 
Using Berger and Luckman's terminology regarding the dialectical process 
between individuals creating society and society creating individuals, the 
dialectical process of social construction occurs in Regent Dedi Mulyadi. Starting 
with intensive dialogue with his “teacher” and several local Sundanese figures in 
Purwakarta district, then direct dialogue on the practice of local wisdom that he 
met when making contact with the community, and also intensive dialogue with 
influential Sundanese figures and experts, the conception of Sundanese ethnic 
identity that constructed by Regent Dedi Mulyadi began to take shape and take 
shape. There was a process of internalization or absorption of Sundanese 
conceptions in Regent Dedi Mulyadi, which was further externalized through 
verbal and nonverbal Sundanese ethnic symbols which he communicated to the 
community, then slowly objectified in a sui-generic (specific and unique) policy 
reality. The dialectical process in the construction of the reality of Sundanese 
ethnic identity has occurred since 2003, when Regent Dedi Mulyadi was 
appointed Deputy Regent of Purwakarta to accompany Regent Lily Hambali 
Hasan. 
 
Political Communication Management Regent Dedi Mulyadi 
In simple terms, political communication is communication that involves 
political messages and political actors, or is related to power, government and 
government policies. With this understanding, as an applied science, political 
communication is not really new. Political communication can also be 
understood as communication between "those who rule" and "those who are 
ruled". Communicating politics without concrete political action is actually a 
common practice by anyone, such as students, lecturers, motorcycle taxi drivers, 
shopkeepers and so on. It is not surprising that some people call political 
communication "neologism", which is science which is nothing more than a mere 
term. 
Meanwhile, management is usually defined as the art of directing other 
people to achieve the main goals of an organization or business through the 
process of planning, organizing, coordinating and controlling resources in an 
effective and efficient manner. This definition refers to two management 
experts, namely Mary Parker Follet, who defines management as the art of 
completing work through other people, and Ricky W.Griffin, who refers to 
management as a process of planning, organizing, coordinating and controlling 
resources to achieve goals effective and efficient. 
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Based on the description above, political communication management can 
be interpreted as an effort to organize messages or symbols to achieve political 
goals in the form of obtaining various political resources. Political resources in 
this case can be human resources, natural resources, resources of symbols and 
meanings, and so on. The dimensions of communication in politics include 
"who", "manage what", "when" and "how". "Who" in the context of 
communication is the communicator who controls the message and hopes for 
the effect that he formulates at the beginning of the communication. “Who” in 
the context of political communication can be a politician or a party trying to 
build a base of support. "Manage what" in the scope of communication does not 
focus on physical resources, but rather on messages, symbols and meanings that 
will be communicated to the target audience. "When" includes the right time for 
a communicator to build messages, understand the environment and convey the 
message. Meanwhile, "how" is a process and strategy dimension in conveying 
messages in communicating. The right process and strategy in conveying 
messages has a huge influence on the achievement of political goals. The 
strategy of how to form and elevate a political image is very crucial in a political 
process. 
As a political actor, Regent Dedi Mulyadi is a politician who has above 
average political ability, generally politicians who take part in Purwakarta 
Regency. This political ability was obtained from his experience of being involved 
in the world of organization and politics since he was a student when he was 
active in the Purwakarta branch of the Islamic Student Association (HMI) student 
organization, which was then continued actively in various youth organizations, 
NGOs, professional and labor organizations. His political abilities were further 
honed when he was actively involved in Golongan Karya (Golkar Party), which 
until today has become his political vehicle. What needs to be an important note 
is that Regent Dedi Mulyadi started his political career from scratch. Starting to 
become an assistant to the Chairperson of Golkar Purwakarta at that time who 
also served as Chairman of the Purwakarta DPRD, namely Bisri Harjoko, until he 
gradually rose to become a member of the Purwakarta DPRD which was 
accompanied by a career advancement at Golkar as Secretary of the Golkar DPD 
Purwakarta. Until finally he succeeded in becoming the top leader in the DPD 
Golkar Party Purwakarta and even after that he became the top leader in the 
DPW Golkar Party West Java. 
His political experience grew increasingly sophisticated and mature as 
Regent Dedi Mulyadi was elected as a member of the Purwakarta DPRD (even as 
Chairman of Commission E) in the 1999 elections, and after that he was elected 
Deputy Regent of Purwakarta for the 2003-2008 period to accompany Regent Lili 
Hambali Hasan. In the 2008 Purwakarta Pilkada he was elected as the Regent of 
Purwakarta for the period 2008-2013 along with the Deputy Regent of Dudung 
Bahdar Supardi. And finally, in the 2013 Purwakarta Pilkada, he was re-elected as 
the Regent of Purwakarta for the period 2013-2018 with the Deputy Regent of 
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Dadan Koswara. However, in the 2018 West Java Pilkada, Regent Dedi Mulyadi, 
who ran as a candidate for deputy governor of West Java for the 2018-2023 
period who was paired with the candidate for governor Dedi Mizwar, suffered 
defeat and was only in third position with 25.78% of the votes in under the pair 
Ridwan Kamil-UU Ruzhanul Ulum (32.90% of the votes) and the Sudrajat-Ahmad 
Syaikhu pair (28.66% of the votes). However, in the 2019 Election, Regent Dedi 
Mulyadi managed to qualify as a member of the DPR-RI for the 2019-2024 period 
and now serves as Deputy Chair of Commission 4. 
His experience of being actively involved in various political events in 
Purwakarta Regency has given Regent Dedi Mulyadi more value in his work in the 
political world in Purwakarta Regency. According to Sarif Hidayat and Didi 
Garnadi sources, to date not a single political figure in Purwakarta Regency has 
been able to match the ability and expertise of Regent Dedi Mulyadi in politics. 
The same caliber as a senior politician who has eaten salt in the world of national 
politics, such as Ade Komarudin (former chairman of the DPR-RI who was born in 
Purwakarta Regency), often lags behind in politics or, more clearly, often loses 
political steps by Regent Dedi Mulyadi. 
Among the advantages recognized by his political opponents, Regent Dedi 
Muyadi is considered to have the ability to manage reliable political 
communication. Besides having above average abilities in political rhetoric, 
Regent Dedi Mulyadi also has above average abilities in the process of planning, 
organizing, coordinating and controlling political resources to achieve goals 
effectively and efficiently. If political communication management is interpreted 
as the art of completing political work through communication interactions with 
other people, then Regent Dedi Mulyadi deserves to be called a reliable political 
communication artist maestro. 
Almost all political resources in Purwakarta district have been successfully 
organized, coordinated and controlled effectively and efficiently in order to 
achieve the political goals they have planned. One of the political resources that 
is the focus of the study in this research is political resources in the form of 
Sundanese ethnic identity. These political resources were organized, coordinated 
and controlled effectively and efficiently by Regent Dedi Mulyadi during his 
tenure as Regent of Purwakarta Regency during his 2 terms of leadership. 
Exploration of the symbols and attributes of Sundanese ethnic identity made 
Regent Dedi Mulyadi different from politicians in general. 
There are interesting notes related to the success of regent Dedi Mulyadi's 
political communication management, especially in terms of carrying out political 
actions "how to use the power" (maintaining and maintaining his political 
power). In the 2008 Pilkada, Regent Dedi Mulyadi, who was paired with Dudung 
B. Supardi, only received 37.54% of votes - and that was enough to make both 
pairs win the Pilkada, so in the Pilkada for the following year period (2013) their 
votes jumped very high. Regent Dedi Mulyadi who was paired with Dadan 
Koswara won a very absolute vote, namely 65.64%.   
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Making Sundanese identity and philosophy the identity and philosophy of 
regional development, not only requires courage but also requires careful 
thought and planning. If you don't think about and plan it right, it will have an 
impact that is contrary to what was planned. Instead of gaining a good political 
image in the eyes of the public and raising the political image to a higher level, 
the opposite has happened. The public can interpret it as a game and a mere 
political joke. This, for one thing, was proven by the absolute victory in the 2013 
Pilkada. 
In practice, during his ten years in power, Regent Dedi Mulyadi succeeded 
in eliminating these negative images. Regent Dedi Mulyadi countered the view 
that he was playing political games for the sake of political satisfaction, which 
had nothing to do with the development process. There were at least three 
research sources who mentioned the testimony, namely resource persons 
Purwanto, Didi Garnadi and Ayi Kurnia Iskandar. During the ten years in power, 
Sundanese identity and philosophy became the identity and philosophy of 
development in Purwakarta Regency. It seems that there is not a single 
development program left in Purwakarta Regency that is separated from the 
concept of development based on Sundanese identity and philosophy. Starting 
from physical development (clothing, building architecture and building names) 
to non-physical forms such as educational, social and cultural performances that 
present Sundanese art performances, symbols and attributes. Without an 
effective and efficient management of political communication, of course it 
cannot be realized and carried out properly.  
In this study, the concept of political communication management by 
Regent Dedi Mulyadi can be explained in the following ficture :  
 
Picture 1 
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Media for Political Communication  
Although in many ways it is considered contrary to the concept of 
Sundanese ethnicity itself - and because of that it has been heavily criticized by 
Sundanese ethnic experts and researchers, Bupati Dedi Mulyadi appears to be 
consistent with the choice of politics policy on Sundanese ethnic identity that he 
constructs and manipulates. His position as regent greatly helped him to 
organize, coordinate, consolidate and control his ideas about the concept of 
Sundanese ethnic which he constructed and manipulated. Regent Dedi Mulyadi's 
consistent attitude cannot be separated from his tough character in upholding 
political principles. He consistently creates symbols and idioms for the “new” 
Sundanese ethnicity which he recognizes as the concept of Sundanese ethnicity 
itself. Although according to experts and researchers it is considered contrary to 
its essence, for Regent Dedi Mulyadi it is better to fight back. For him, it is a risk 
as a politician. If you have to withdraw cultural products that have been 
published to the public, you are afraid that your political opponents will use 
them to attack them politically. Because it has already become a political 
product, it is impossible to withdraw it. 
According to Sarif Hidayat sources, symbols and attributes of Sundanese 
and religiosity are inseparable parts of the Regent Dedi Mulyadi's political 
communication model. However, in practice, his style of communication and 
political interaction would only be suitable if it was in the realm of the kingdom. 
How did Raden Wijaya (the first king of the Majapahit kingdom) reach the peak 
of power, how Raden Sanjaya (the first king of the ancient Mataram kingdom) 
reached the peak of power, how the Sailendra Dynasty reached the peak of 
power, from this illustration it can be illustrated how Regent Dedi Mulyadi's 
political communication style is. In practice, Regent Dedi Mulyadi was more 
dominant as a king than as a democratic leader. Therefore, according to these 
resource persons, the dramaturgical practice and situational ethics are 
inseparable parts of the political communication of Regent Dedi Mulyadi. 
In this life, nothing is accidental, everything happens by design. Especially 
in the hustle and bustle of political life. The line of communication and political 
interaction between Regent Dedi Mulyadi is more or less in this position. Regent 
Dedi Mulyadi is a politician who closely follows facts that are liked by the public. 
If the public is happy to get adequate facilities for their activities, then Regent 
Dedi Mulyadi will make adequate facilities for the best public activities. In the 
view of SH's resource persons, this is more or less the way of thinking of Regent 
Dedi Mulyadi. Based on this context of thinking, Regent Dedi Mulyadi can easily 
influence the public. The pattern is that segments that are attractive to the 
public will be taken, mixed and then processed into political products. So it 
makes sense if the analogy is Prabu Siliwangi (the great king of the Sunda 
Kingdom of Pajajaran), his symbols and attributes are the symbols and attributes 
of the kingdom. Because indeed the desire to become a king was very high in his 
mind.  
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At least according to several sources, Sundanese ethnic identity was merely 
used as a political tool by Regent Dedi Mulyadi. When talking about tools, the 
tool is an object, not a subject. Regent Dedi Mulyadi had nothing in his mind, 
except the thought that everything was an object for him. Only himself can be 
the subject. Including his wife, children, friends, all positions are objects. When 
the frame of mind is like that, then the line of thought and practice is like that. 
The tool that has been studied politically by him is an appropriate tool to 
influence and gain public sympathy. This tool becomes unnecessary when it is 
unable to function to influence and gain public sympathy. If it is no longer 
important, he will gradually leave it. The foundation of his mind is that I am king. 
Apart from the king, all of them were merely political objects.  
In practice, there are 3 (three) channels of political communication media 
used by Regent Dedi Mulyadi to assist him in organizing, coordinating, 
consolidating and controlling his political ideas which construct and manipulate 
Sundanese ethnic concepts and philosophy to be socialized and transformed into 
his political messages. the public with the core aim of building the identity and 
political image it hopes for. The 3 (three) media channels are as follows : 
First, face to face directly. This media channel is carried out by going down 
to meet the community (especially the lower classes) which is done almost every 
day and every time. For example, holding the "Gempungan di Buruan Urang 
Lembur" event, watching together the "Wayang Golek" performance which is 
usually inserted with "Sundanese typical bobodoran", and also meeting directly 
in certain moments such as visiting people who are sick or affected by disaster, 
attending community wedding invitations ( especially the lower class), met 
directly with one or two lower-class citizens with an accidental setting in the 
middle of their routine activities as regional heads which then dramatized 
dialogue which generally invited public sympathy and empathy.  
Based on information from several sources, especially those from 
bureaucrats and former bureaucrats, these dramatic moments of dialogue that 
often invite public sympathy do not just happen. Everything has been screened 
by design, including the selection of the lower classes who are involved in the 
dialogue drama setting.  
This model of political communication media channel was not only carried 
out by Regent Dedi Mulyadi within his authority as regent in Purwakarta district, 
but also carried out outside his authority. Entering the momentum of the 
election for the governor of West Java province in 2018, this model of political 
communication media channels was also intensively carried out by Regent Dedi 
Mulyadi in various regions in the West Java province. Using the heading "Safari 
Budaya", the concepts and scenarios are more or less the same as the face-to-
face channel model directly above. His position as chairman of the West Java 
Province Golkar Party greatly helped him in preparing political communication 
media channels outside Purwakarta district. 
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Regent Dedi Mulyadi has a strong desire to participate in the election for 
governor of West Java province in 2018. Approximately 2 years of conducting 
political communication with the "Safari Budaya" model and the "Wayang Golek" 
performance around almost all areas in the scope of West Java province, only 
placing Regent Dedi Mulyadi, who at that time was paired with the candidate for 
governor, Dedi Mizwar, was in third place. They lost the votes of the pair Ridwan 
Kamil-UU Ruzhanul Ulum and Sudrajat-Ahmad Syaikhu 
In events that invite direct public presence, such as the "Gempungan di 
Buruan Urang Lembur" and "Safari Budaya", there is often a dramatization of 
dialogue on the stage that generally attracts public sympathy and empathy. 
Usually in the middle or towards the end of the event, a dialogue between the 
Regent, Dedi Mulyadi, with one or two people is displayed on the stage. One or 
two of those people are usually orphans and disadvantaged children, widows 
and elderly. Furthermore, dialogues are presented in simple language that 
discuss the problems and needs of the orphans and widowed mothers. It is not 
uncommon for Regent Dedi Mulyadi to embrace, hug and rub their heads, even 
with tears in their eyes to show his sympathy and empathy for their problems. 
Finally, the orphans and widowed mothers were given basic necessities and 
money for their business capital. 
At other times, the Regent, Dedi Mulyadi, often stopped suddenly in his 
activities of carrying out "inspections" to remote areas in Purwakarta district. 
While driving a car, motorcycle or bicycle (which is usually escorted by aides and 
several government officials), Regent Dedi Mulyadi often stopped suddenly when 
something he considered odd and forced it to be repaired as soon as possible. In 
the middle of the trip, the Regent, Dedi Mulyadi, had a direct dialogue with the 
community to filter aspirations and at the same time show his concern for them. 
This moment is usually used by the community to deliberately meet with the 
Regent, Dedi Mulyadi, to express their grievances and problems. If the problem is 
urgent enough, usually the Regent Dedi Mulyadi immediately executes it. 
Those moments that generally attract public sympathy and empathy from 
face-to-face contact with the community are usually published directly to the 
wider public via social media owned by Regent Dedi Mulyadi, such as via 
Facebook, Instagram, Twitter or Regent Dedi's special channel. Mulyadi. The 
effect of reporting through social media is quite effective and efficient. Regent 
Dedi Mulyadi succeeded in building an identity and self-image as a Sundanese 
political figure who was perceived by the public as having integrity, smart, polite, 
intelligent, mothering, dignified and very close and caring for the people.          
Second, through bureaucratic events. This media channel is carried out in 
his capacity as a regent. Political communication media channels like this are 
primarily for the purpose of fostering the Purwakarta regional government 
bureaucracy. Some are formal and some are informal. Among the bureaucratic 
events that are informal is an event entitled "Kenduri Cinta Birokrasi" which is 
packaged with Sundanese cultural symbols and attributes, and is usually held 
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once a month involving all government officials who are required to wear 
symbols and attributes of Sundanese ethnic clothing, from officials. top echelon 
to lowest echelon officials. Usually held in the Pendopo which is located right in 
front of the Regent's Office. However, sometimes it is also held at other meeting 
places, such as in Bale Sawala Yudhistira, Bale Sawala Janaka and Bale Indung 
Rahayu which are still in the office environment of the Purwakarta regional 
government, and sometimes it is held at Bale Sawala Kahuripan which is located 
on the edge of Situ Wanayasa, depending on the theme and topic he wants to 
discuss. 
According to Sarif Hidayat and Awod Abdul Gadir sources, the "Kenduri 
Cinta Birokrasi" event was an event that was deliberately designed by Regent 
Dedi Mulyadi to test the loyalty and obedience of the state civil apparatus to 
him. Therefore, the presence of the state civil apparatus at the event becomes 
mandatory. Even if he does not attend, it will have an impact on the 
sustainability of his position and position in the Purwakarta regional government. 
According to these two resource persons, the event became one of the 
important media for Regent Dedi Mulyadi to test the loyalty and obedience of his 
subordinates. For Regent Dedi Mulyadi, loyalty and obedience to the state civil 
apparatus is an absolute requirement in order to perpetuate power. Not just 
"how to get the power", but also "how to use the power". So it is natural that 
those who are invited are officials of the state civil apparatus who generally have 
direct structural control, such as heads of offices, heads of service branches, sub-
districts and village heads and their staff.   
The event "Kenduri Cinta Birokrasi", which invited cultural figures from 
outside the Purwakarta district (both Sundanese and national cultural figures), 
became Regent Dedi Mulyadi's communication media channel to convey political 
messages, both concerning the interests of the political development of the 
Purwakarta regional government and his personal practical political interests. 
With the packaging of Sundanese and sometimes national cultural and 
traditional arts and cultural attributes and symbols, the “Kenduri Cinta Birokrasi” 
program becomes an effective medium for transforming political development 
ideas as well as measuring the obedience and loyalty of the state civil apparatus. 
What is interesting is that the execution of the Purwakarta regional 
government development policy decisions is often decided directly in the 
"Kenduri Cinta Birokrasi" event. According to Maman Rosama sources, in 
contrast to the previous regents who almost every time held formal meetings to 
execute policies on development issues, Regent Dedi Mulyadi rarely held formal 
meetings with his subordinates. 
According to a resource person Purwanto who has a very close relationship 
with the Regent, Dedi Mulyadi, the issue of how to make decisions is a matter of 
art and a leader's strategy. The most important thing from the decision making is 
its effectiveness and efficiency as well as its efficiency and target. These formal 
and informal issues are just methods and strategies. However, in practice, 
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Regent Dedi Mulyadi has never once violated the regional government 
bureaucratic regulations. In my opinion, it is just a matter of art and leadership 
strategy.        
Third, through political party events. This media channel is carried out in 
his capacity as chairman of the Golkar Party in Purwakarta Regency and chairman 
of the Golkar Party for West Java Province. The use of Sundanese ethnic symbols 
and attributes constructed and manipulated by Regent Dedi Mulyadi had a major 
influence on the cadres of the Golkar Party in Purwakarta and West Java 
provinces. Cadres in political parties bearing the banyan tree logo have become 
accustomed to using Sundanese and other Sundanese attributes in formal and 
informal party activities. In practice, Golkar Party cadres have also become 
accustomed to using Sundanese and other Sundanese attributes in their daily 
activities. 
Regent Dedi Mulyadi's political messages, which constructed and 
manipulated ethnic Sundanese, gave a special color to the party, which is 
actually a party with a nationalist orientation. Sundanese ethnic symbols and 
attributes clad in party colors, namely light yellow, become decorations and 
attributes commonly used at Golkar Party events, both in the scope of the Golkar 
Party in Purwakarta Regency and in the scope of the Golkar Party event in West 
Java Province. Starting from clothing styles that combine typical Sundanese 
ethnic and party characteristics to other attributes and trinkets, such as 
Sundanese iket, which is dominated by light yellow, event banners and even 
event taglines that use Sundanese philosophies. 
During the leadership of Regent Dedi Mulyadi, every activity carried out by 
the Golkar Party in the West Java Province always involved Sundanese language, 
arts and culture. Sundanese language, arts and culture appear to be mandatory 
menus in every Golkar Party activity in West Java Province. Among the 
Sundanese arts and culture that are often displayed are the jaipongan dance, 
peacock dance, puppet show, sisingaan and tarawangsa. In one interview, 
Regent Dedi Mulyadi stated that as a Sundanese he has great obligations and 
ideals, so that Sundanese not only become a vital elan and development 
philosophy at all levels of regional leadership in West Java Province alone, but 
also become a source of pride for the people of Java. West as a whole. 
If there is an assumption that Sundanese culture has recently lost its 
adaptability, mobility, ability to grow and develop, and the ability to regenerate. 
The adaptability of Sundanese culture, especially in responding to the various 
challenges that arise, both from within and from outside, can be said to show a 
less encouraging appearance. Even Sundanese culture seems to have no vitality 
when faced with external challenges (Ekadjati, 1984). One thing that is not 
surprising is that more and more elements of Sundanese culture are crushed by 
culture from outside. For example, the clearest example, Sundanese, which is the 
language of the Sundanese community, seems to be used less and less by its 
owners, especially the younger Sundanese generation. Even though the number 
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of speakers of Sundanese is around 27 million people (Sobarna, 2007). Even 
more worrying, using Sundanese is sometimes identified with "backwardness" 
(Saepudin, Encang & Ninis A. Damayani, 2016). So the Regent Dedi Mulyadi, 
through his political communication activities at the West Java Province Golkar 
Party, seems to be trying to respond to the worries of the above Sundanese 
researchers and experts.  
 
Strategy of Social Media Utilization    
The final stage of all political communication media publication activities 
for Regent Dedi Mulyadi is through mass media channels and social media. 
Although the reality is that the mass media do not really invite friends from the 
local mass media, only certain media are affiliated with their interests, the mass 
media remains the channel deemed important by Regent Dedi Mulyadi. 
Previously, the mass media had a central and strategic role in disseminating and 
publishing political messages of Regent Dedi Mulyadi. However, after social 
media became a trend, Regent Dedi Mulyadi's political communication media 
channel moved to social media. Maentreem social media such as Facebook, 
Instagram and Twitter are owned by Regent Dedi Mulyadi, both managed by a 
special team or by himself. But lately what is often used is the social media 
Facebook and Instagram. 
One of the factors why it only uses Facebook and Instagram is because the 
two types of social media have a wider reach with the tendency to segment all 
levels of society using them, especially the lower class. In contrast to Twitter, 
which tends to segment its users from the upper class. According to Sarif Hidayat 
source person, the choice to use social media is closely related to the strategy 
and tactics of political communication, Regent Dedi Mulyadi. The upper class 
society has a strong tendency towards a critical side. This is different from the 
lower classes of society who generally have a higher emotional tendency than a 
critical tendency. This segmentation was deliberately targeted by Regent Dedi 
Mulyadi. From the point of view of political calculations, this segmentation of 
society is clearly greater in quantity than a critical society. 
The four political communication media channels were used by Regent 
Dedi Mulyadi to complement and intersect each other, all of which resulted in 
massive and continuous publication on social media. Often at one time all 
political communication media channels are used simultaneously and 
concurrently. In the "Safari Budaya" activities to various regions in West Java 
Province, for example. Before the evening it is used for art and cultural 
performances or "Wayang Golek" performances, in the morning until evening it 
is used by Regent Dedi Mulyadi to conduct political communication through his 
political party activities and face-to-face with the lower class community through 
social service activities and free medical treatment. All activities at one time are 
usually broadcast live via social media Facebook and Instagram, or recorded first 
and then re-published via social media. 
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In this study, the concept of using political communication media for 
Regent Dedi Mulyadi can be explained in the following picture : 
 
Picture 2 








From the description above, the following conclusions can be drawn :  
1. The concept of Sundanese ethnic identity constructed by Dedi Mulyadi has 
been criticized by Sundanese ethnic researchers, because in some ways it is 
considered contrary to the essence of Sundanese values itself. The 
contributing factor is because Dedi Mulyadi is most dominant in the character 
of the politician, not the character of the cultural observer. The Sundanese 
ethnic concept of Dedi Mulyadi was born from his philosophical intuition, 
understanding, self-confidence and courage, and coupled with his very strong 
political intuition. For Dedi Mulyadi, the most important thing is to be able to 
construct a political identity for himself. 
2. Dedi Mulyadi's political communication attribute, which packaged Sundanese 
ethnicity through verbal and nonverbal messages and his communication 
style, is an impression management practice to form a certain political 
identity, namely Sundanese leaders who uphold Sundanese ethnic values. 
These various attributes gave birth to a unique impression that differentiated 
Dedi Mulyadi's co-identity from other political actors. 
3. Dedi Mulyadi's political communication media revolves around 4 (four) main 
mediums, namely: face to face directly with the public, through bureaucratic 
events, through political party events and through mass media and social 
media. In practice, the four main mediums are often used to complement and 
overlap, which leads to the use of social media such as Facebook and 
Instagram. 
4. In the context of political development, the use of various symbols and 
attributes of Sundanese ethnic identity provides suggestions for new social 
constructions for the public in Purwakarta district. For some of the 
Face to face 
Through Bureaucratic Events 
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Purwakarta district public, the result of ten years of political development 
which was the result of Dedi Mulyadi's work and performance gave rise to a 
new awareness of pride in being the people of Purwakarta. 
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